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Metro Rising, continued from page 18 —

support our schools and improve the qual-
ity of life across our County and all six cities
that call Madison County home,” he said.
While Remington was the largest of the
industrial project announcements, several
notable expansions are helping to create the
buzz that attract more industry and more
retail options. Science and Engineering Ser-
vices executives were joined by local and
state leaders at the Farnborough Air Show
this past summer to announce a $70 million
expansion of its manufacturing operation at
the former Dunlop Tire plant. The company,
which provides support and maintenance,
repair and overhaul services to military,
commercial and unmanned aircraft, will
add 450 jobs over the next three years.
General Electric Intelligent Platforms ex-
panded in 2014 by adding a new production
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facility and 50 jobs at its Huntsville facility.

The Verizon Wireless announced last
spring that it would hire an additional 300
workers at its call center in Huntsville.

Add to the industry and retail growth
new energy and buzz attached to downtown
Huntsville and downtown Madison, both fea-
turing new events, concerts, gatherings and
activities each week, and it is easy to see why
residents are seeing radical changes.

Alex Moore, recruiting manager for Curse,
Inc., spent eight years living in Austin, Texas
before moving to Huntsville. What she sees
happening in the metro area now reminds
her of the growth and culture of Austin.

“T am a Texan born and raised, and I spent
a lot of time visiting family and friends in
Austin before I moved there for college. The
Huntsville area has so many of the same char-

acteristics of a younger Austin. Huntsville
has the same government and technology
foundation that Austin originally had in
place 20 to 30 years ago. Once the abun-
dance of technical talent became known to
companies or entrepreneurs outside of Aus-
tin, they started either opening up offices
there or starting a company there knowing
they could hire the talent they needed lo-
cally,” Moore said.

“Another similarity 1 see is the artistic
culture. Its so important for people to see
the work/life balance in a community if they
are considering moving themselves, or their
companies there.

So the fact that people

can enjoy the arts in the
community they live in
outside of work is important.

Beautiful terrain and outdoorsy fit and cul-
ture are also similar — people are increasing-
ly paying attention to their health, so oppor-
tunities to enjoy nature and stay fit exist in
both areas,” she said. “And the growing craft
brewery and local food/restaurant/bar cul-
ture is really similar. People in Austin love
supporting local businesses — it makes them
prideful about where they live and what
great food and beverages are made there. I
see a similar culture here. The fact that both
areas have similar local food and beverage
cultures is awesome.”

And more growth looks to be on the ho-
rizon, according to Cape. The community
and state continue to work a number of
projects that could continue the dramatic
growth for years to come. “Working along-
side the Alabama Department of Commerce,
TVA, Huntsville Utilities and all of our eco-
nomic development partners across the re-
gion, we are working more projects together
than ever,” she said.

“The Huntsville metro is definitely on the
radar of companies and site selection consul-
tants. Our current projects are a good balance
of new companies and expansions. Neatly
half are commercial, and nearly two-thirds
are manufacturing. Because of the high-tech
economy, skilled workforce and solid infra-
structure, we are very active right now.”

Metro rising indeed.

e John Southerland
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